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Indian Wedding

Wedding industry is around USD 80-100 billion
in India and can probably become $0.5 trillion
in the next 10 years or so. 

According to a report by
IMARC Group, the Indian
textile and apparel segment
reached $151.2 billion in 2021
and is set to grow at a CAGR of
14.8% between 2022 and 2027.



ADITYA BIRLA FASHION
AND RETAIL
Aditya Birla Fashion and Retail
Ltd. (ABFRL) is a fashion power
house of India with more than 40+
brands under its portfolio and
combined store presence of
around more than 3468+ touch
points spread across 900+ cities in
India.

Some of the iconic brands include



1
Sabyasachi has been telling the world a unique tale
of Indian brilliance since 1999. The brand has
evolved as one of the country’s most significant
cultural voices, defining modern fashion and
lifestyle while celebrating handmade workmanship
and traditional processes in every product.



2
Masaba Gupta, an Indo-Caribbean fashion designer
started her eponymous label, in 2009. House of
Masaba is bridging the gap between Haute and
Pret Couture. Over the years, the brand has
forayed into beauty, fashion jewellery, accessories,
menswear, swimwear, and many more segments



3
Shantanu & Nikhil, founded in 2007, distinguishes
progressivism and uniqueness by capturing the
vitality of classic India and fusing it with the fun
and enthusiasm of modern India. Through its own
outlets, it sells modern Indian designs.



4
Jaypore is a well-known ethnic brand known for
making India’s most exquisite handcrafted items
available to clients all over the world.India has a
rich heritage of handmade crafts and traditional
products. Puneet Chawla and Shilpa Sharma
founded Jaypore in 2012. The firm began as an
internet platform for the US market.



5
Tarun Tahiliani Design, founded in 1995, skillfully
combines modern sartorial prowess and the
nuances of Indian workmanship. These lavishly
textured, structural curtains are designed to give
Tahiliani’s modern, Indian woman a contemporary
edge. Through the rich crafts and fabrics of India,
the designer’s workshop develops unique blends of
historical luxury and contemporary style.



6
Lifestyle brand business posted a 92% recovery at
the back of consistent quarter- on-quarter industry-
leading retail performance. Omni-channel revenue
jumped 3x over last year and a rapid rise in its e-
commerce businesses. The companies’ aggressive
growth plan into deeper pockets of India continues,
in order to meet the demands of people close to
their homes.



Q4 FY22 consolidated revenue grew at 25%
to Rs22.8bn while EBITDA grew at 59% to
Rs3.7bn.
The gross margin expanded 210bps to 55.7%  
The EBITDA margin expanded by 340bps
yoy to 16.3%. 

FINANCIALS

PAT stood at Rs319m vs
Rs2bn loss in Q4 FY21.
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